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EDUCATION
09.2010-present     PEKING UNIVERSITY

                 GUANGHUA SCHOOL OF MANAGEMENT 

· Department of Marketing

· PhD. Candidate

09.2007-08.2010    PEKING UNIVERSITY 






    
CHINA CENTER FOR ECONOMIC RESEARCH 

· Graduate Student    
· Major in Marketing Science 

09.2004-08.2007    PEKING UNIVERSITY 






     
CHINA CENTER FOR ECONOMIC RESEARCH 

· Minor in Economics
· GPA:3.95/4.0 
09.2003-08.2007
    PEKING UNIVERSITY







 


· Major in Information Management and Information System
· GPA:3.72/4.0, NO.4/41

RESEARCH INTERESTS
· Personalization and Recommendation 

· Sponsored Search Advertising

· Online Marketing 

· Service Marketing

PUBLICATIONS
Du, Xiaomeng and Zhang, Li (2011), “The impacts of an additional hedonic/utilitarian goal on the evaluation of the preference of means,” Journal of Marketing Science, 7(3), 59-84.

Wu, Chuan, Zhang, Li, and Du, Xiaomeng(2010), “The effect of Category Width on Consumers’ Brand Extension Evaluation,” Journal of Marketing Science, 6(4), 61-78.
WORKING PAPERS

Zhang, Li, Wu, Chuan and Du, Xiaomeng(2011), “The impact of regulatory focus on brand extension: The moderating effect of parent brand type and fit type,” 3rd round review at NanKai Business Review.
Keh, Hean Tat, Park, Il Hye, Du, Xiaomeng and Kelly, Sarah(2011), “Comparing idealized body images and the self: Does race matter?” working paper.
Du, Xiaomeng, Zheng, Xiaoying and Keh, Hean Tat(2011), “In or out of your brand store? The interactive effect of evaluation mode and category width on brand extension,” working paper.
Du, Xiaomeng, Zhang, Li and Wu, Chuan(2011), “Trading up, consumption values, and product benefits,” working paper.

CONFERENCE PAPERS
08,2011             Journal of Marketing Science Annual Conference, Guangzhou 
Du, Xiaomeng, Zheng, Xiaoying and Keh, Hean Tat, “In or out of your brand store? The interactive effect of evaluation mode and category width on brand extension.”
08. 2010            Journal of Marketing Science Annual Conference, Beijing

Du, Xiaomeng and Zhang, Li, “The impacts of an additional hedonic/utilitarian goal on the evaluation of the preference of means.”
10. 2009            Journal of Marketing Science Annual Conference, Tianjin
Du, Xiaomeng, Zhang, Li and Wu, Chuan, “Trading up, consumption values, and product benefits.” 

GRANTS AND AWARDS

2007              Excellent Graduate Student, Peking University
2007              Second Prize, Challenge Cup, Peking University

2006              Triple-A Student Award, Peking University

2006              Guanghua Scholarship, Peking University

2006              Third Prize, Challenge Cup, Peking University   

2005              Triple-A Student Award, Peking University

2005              Wu-Si Scholarship, Peking University

EXTRACURRICULAR EXPERIENCE
08.2008-09.2009    China Future Leadership Program
· Visited top 10 universities in the United States, including Harvard, Stanford, New York University, etc.
05.2008–07.2009    Ogilvy Brand & MARKET Research Center, CCER
· In charge of the research about the concept of luxury goods of University Student

· Responsible for reviewing literature, designing model , collecting and analyzing data and writing report.    

07.2007–08.2007
YELLOW HAT Company






     
Marketing & Sales Department, Intern

· Got the Training on knowledge and skills of Marketing and Sales by the manager of Marketing Department;

· Organized a successful sales promotion of a window-cleaning product.

SOCIAL PRACTICE

08.2006–09.2006    Stanford University TECC Volunteer Student Organization 
· Volunteered in Yunnan Province to teach English and computer to local middle school teachers

09.2005–09.2006    Chinese Information& Information Industry Association (CIITA)
· President
· In charge of many speech delivered by famous companies like IBM

07.2005–08.2005   Council on International Educational Exchange (CIEE)  
· Working in peer tutor program including teaching foreign students Chinese and participating in some social activities like sports games and trips. 

PERSONAL SKILLS
· English: TOEFL 610; CET6 EXCELLENT.
· Master the use of Microsoft Office and Internet; good at applying SPSS, STATA, R and other programs like C/C++.
· IT Skills: Certification Of National Computer Rank Examination Grade 2

· Piano: 8th Grade of piano playing for nonprofessionals. 
